
 

86 

 

DAFTAR PUSTAKA 

 

Sumber Buku : 

Aaker, D. A. (2012). Building strong brands. Simon and schuster. 

Belch, G. E., & Belch, M. A. (2018). Advertising and promotion: An integrated 

marketing Communications perspective. mcgraw-hill. 

Clampitt, P. G. (2016). Communicating for Managerial Effectiveness: 

Challenges| Strategies| Solutions. Sage Publications. 

Cornelissen, J. P. (2023). Corporate Communication: A guide to theory and 

practice. 

Couldry, N., & Hepp, A. (2018). The mediated construction of reality. John Wiley 

& Sons. 

Creswell, J. W., & Poth, C. N. (2016). Qualitative inquiry and research design: 

Choosing among five approaches. Sage publications. 

Cutlip, S. M. (1962). Effective public relations. Pearson Education India. 

Davidoff, L. L. (1987). Introduction to psychology. McGraw-Hill Book 

Company. 

DeVito, J. A., & DeVito, J. (2019). The interpersonal Communication book. 

Instructor, 1(18), 521–532. 

Fawkes, J. (2014). Public relations ethics and professionalism: The shadow of 

excellence. Routledge. 

Hall, S., Evans, J., & Nixon, S. (2024). Representation: Cultural representations 

and signifying practices. 

Kolb, D. A. (2014). Experiential learning: Experience as the source of learning 

and development. FT press. 

Kotler, P. (2019). Keller. KL (2016): Marketing Management15th. USA: Pearson 

Pretice Hall Inc. 

Kotler, P., & Armstrong, G. (2018). Principles of marketing 17th edition. Jilid 1 

Terjemahan Bob Sabran. 

Lewis, L. (2019). Organizational change. In Origins and traditions of 

organizational Communication (pp. 406–423). Routledge. 



 

 

 

 

 

 

87 

Littlejohn, S. W., & Foss, K. A. (2010). Theories of human Communication. 

Waveland press. 

Mehrabian, A., & Russell, J. A. (1974). An approach to environmental 

psychology. the MIT Press. 

Men, R. L., & Bowen, S. (2017). Excellence in internal Communication 

management. Business Expert Press. 

Miles, M. B., & Huberman, A. M. (1994). Qualitative data analysis: An expanded 

sourcebook. sage. 

Miller, K. (2012). Organizational Communication: Approaches and processes. 

Cengage Learning. 

Moleong, L. J. (2007). Metodologi penelitian kualitatif edisi revisi. 

Morgan, J. (2017). The employee experience advantage: How to win the war for 

talent by giving employees the workspaces they want, the tools they need, 

and a culture they can celebrate. John Wiley & Sons. 

Robbins, S. P., & Judge, A. T. A. (2019). Organizational Behavior. 18th Editi. 

New York City, NY. USA: Pearson. 

Saras, T. (2023). Mengatasi stress di tempat kerja: Strategi dan teknik efektif 

untuk kesejahteraan dan produktivitas. Tiram Media. 

Schram, W. E. (1954). The process and effects of mass Communication. 

Sugiyono, S. (2017). Metode Penelitian Kuantitatif Kualitatif dan R&D. 

Bandung: Alfabeta. Procrastination And Task Avoidance: Theory, 

Research and Treatment. New York: Plenum Press, Yudistira P, Chandra. 

Tapscott, D. (2008). Grown up digital. McGraw-Hill Education Boston. 

Van Dijck, J., Poell, T., & De Waal, M. (2018). The platform society: Public 

values in a connective world. Oxford university press. 

Weick, K. E. (1995). Sensemaking in organizations. Sage. 

West, R. L., & Turner, L. H. (2024). Introducing Communication Theory: 

Analysis and Application. McGraw Hill LLC. 

Yin, R. K. (2009). Case study research: Design and methods (Vol. 5). sage. 

Yin, R. K. (2017). Case study research and applications: Design and methods. 

Sage publications. 

 



 

 

 

 

 

 

88 

Sumber Jurnal : 

Argenti, P. A. (2017). Strategic Communication in the c-suite. International 

Journal of Business Communication, 54(2), 146–160. 

Bersin, J., Flynn, J., Mazor, A., & Melian, V. (2017). The employee experience: 

Culture, engagement, and beyond. Global Human Capital Trend Report, 

51–61.. 

Dangmei, J., & Singh, A. (2016). Understanding the generation Z: the future 

workforce. South-Asian Journal of Multidisciplinary Studies, 3(3), 1–5. 

Gentile, C., Spiller, N., & Noci, G. (2007). How to sustain the customer 

experience:: An overview of experience components that co-create value 

with the customer. European Management Journal, 25(5), 395–410. 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges 

and opportunities of Social Media. Business Horizons, 53(1), 59–68. 

Kent, M. L., & Taylor, M. (2002). Toward a dialogic theory of public relations. 

Public Relations Review, 28(1), 21–37. 

Kim, C. K., Han, D., & Park, S. (2001). The effect of brand personality and brand 

identification on brand loyalty: Applying the theory of social 

identification. Japanese Psychological Research, 43(4), 195–206. 

Morgan, G. (2011). Reflections on images of organization and its implications 

for organization and environment. Organization & Environment, 24(4), 

459–478. 

Punjaisri, K., & Wilson, A. (2017). The role of internal branding in the delivery 

of employee brand promise. Advances in Corporate Branding, 91–108. 

Satwika, P. A., Suhariadi, F., & Samian. (2025). Exploring proactive work 

behavior: a scoping review of research trends and theories. Cogent 

Business & Management, 12(1), 2465904. 

Silberhorn, D., & Warren, R. C. (2007). Defining corporate social responsibility. 

European Business Review, 19(5), 352–372. 

https://doi.org/10.1108/09555340710818950. 

Tumangkeng, S. Y. L., & Maramis, J. B. (2022). Kajian pendekatan 

fenomenologi: Literature review. Jurnal Pembangunan Ekonomi Dan 

Keuangan Daerah, 23(1). 



 

 

 

 

 

 

89 

Twenge, J. M., Campbell, S. M., Hoffman, B. J., & Lance, C. E. (2010). 

Generational differences in work values: Leisure and extrinsic values 

increasing, social and intrinsic values decreasing. Journal of 

Management, 36(5), 1117–1142 

Welch, M. (2012). Appropriateness and acceptability: Employee perspectives of 

internal Communication. Public Relations Review, 38(2), 246–254. 

Coombs, W. T. (2014). State of crisis communication: Evidence and the bleeding edge. 

Research Journal of the Institute for Public Relations, 1(1), 1–12. 

Lal, B. B. (1995). Symbolic interaction theories. American Behavioral Scientist, 38(3), 

421–441. 

Wood, C. E. (2022). An application of the Communication theory of identity to 

examine disabled college students’ disability iCharmaz, K. (2006). Constructing 

grounded theory: A practical guide through qualitative analysis. sage. 

dentity gaps and Communication predictor and outcome variables. 

California State University, Sacramento. 


	Page 1
	Page 1

