
110 
 

 
 

DAFTAR PUSTAKA 

BUKU:  

Ashley, C. and Tuten, T. L. (2020). Social media marketing (3rd ed.). Sage 

Publications. 

Belch & Belch. (2018). Advertising and Promotion: An Integrated Marketing 

Communications Perspective (11th Edition). 

Chaffey, C. (2019). Digital Marketing (7th ed.). Pearson Education. 

Dr. Rulli Nasrullah, M. S. (2017). Media Sosial; Perspektif Komunikasi, Budaya dan 

Sosioteknologi. In Bandung: Simbiosa Rekatama Media (Vol. 2016). 

Duffett, R. G. (2017). Influence of social media marketing communications on young 

consumers’ attitudes. Young Consumers, 18(1), 19–39. 

https://doi.org/10.1108/YC-07-2016-00622 

Fiske, J. (2020). Introduction to Communication Studies (3rd (ed.)). Routledge. * 

10.4324/9781003025147%0A 

Ghozali. (2021). Aplikasi Analisis Multivariate dengan Program IBM SPSS 26 (10th 

ed.). Badan Penerbit Universitas Diponegoro. 

https://repodosen.undip.ac.id/22002/ 

Kotler & Armstrong. (2018). Principles of Marketing (17th Edition). 

Kotler, K. (2016). Marketing Management. Pearson Education Limited.  Amazon 

Rakhmat, Jalaluddin; Ibrahim, I. S. (2017). Psikologi Komunikasi. Remaja 

Rosdakarya. 

Ryan, D. (2020). Understanding Digital Marketing: Marketing Strategies for Engaging 

https://doi.org/10.1108/YC-07-2016-00622
https://repodosen.undip.ac.id/22002/


111 
 

 
 

the Digital Generation (5th ed.). Kogan Page. 

Schiffman, L. G.; Wisenblit, J. (2020). Consumer Behavior (12th ed.). Pearson 

Education. 

https://books.google.com/books/about/Consumer_Behavior.html?id=UN_jyQE

ACAAJ 

Sugiyono. (2022). metode penelitian kuantitatif,kualitatif, dan R&D. 

Woodworth, R. (2016). Physo (Vol. 19, Issue 5). 

Jurnal: 

Abdul Wahib Muhaimin. (2023). PENGARUH SOCIAL MEDIA MARKETING 

TERHADAP MINAT DAN KEPUTUSAN PEMBELIAN KONSUMEN PADA USAHA 

MAKANAN SEHAT DI KOTA MALANG. 6, 17–23. 

Duffett, R. G. (2017). Influence of social media marketing communications on young 

consumers’ attitudes. Young Consumers, 18(1), 19–39. 

https://doi.org/10.1108/YC-07-2016-00622 

Felix. (2020). Elements of strategic social media marketing: A holistic framework. 

Journal of Business Research, 120, 3–12. 

https://doi.org/https://doi.org/10.1016/j.jbusres.2020.01.071 

Irhamni, M., & Arifin, J. (2021). Pengaruh Promosi Melalui Media Sosial Instagram 

Terhadap Minat Beli Barang Alat Tulis Kantor Dan Jasa Fotografi Di Toko 

Aneka Foto Studio Tamiang Layang. Jurnal Administrasi Publik & Administrasi 

Bisnis, 4(1), 241–257. 

Lubis. (2023). Analisis keputusan pembelian berdasarkan efektivitas promosi media 

sosial. Insight Management Journal, 3(3), 217–222. 

https://books.google.com/books/about/Consumer_Behavior.html?id=UN_jyQEACAAJ
https://books.google.com/books/about/Consumer_Behavior.html?id=UN_jyQEACAAJ
https://doi.org/10.1108/YC-07-2016-00622
https://doi.org/https:/doi.org/10.1016/j.jbusres.2020.01.071


112 
 

 
 

https://doi.org/10.47065/imj.v3i3.262 

Monia. (2022). PENGARUH SOCIAL MEDIA MARKETING TERHADAP 

KEPUTUSAN PEMBELIAN KONSUMEN Pendahuluan. 8, 741–773. 

Ridwan, M., & Zulfikar, M. (2021). Strategi Promosi Produk Kuliner Menggunakan 

Instagram. Ridwan, M., & Zulfikar, M., 5(1), 22–30. 

Tania Nurul Salsabilah. (2023). PENGARUH INFLUENCER SERTA MEDIA 

SOSIAL TIKTOK DAN INSTAGRAM TERHADAP KEPUTUSAN 

PEMBELIAN KONSUMEN BAKSO PUTRO SOLO Tania. Jurnal Usaha, 4(2), 

1–13. https://doi.org/10.31862/9785426311961 

W. Glynn Mangold, D. J. F. (2009). Social media: The new hybrid element of the 

promotion mix. Business Horizons. https://doi.org/10.1016/j.bushor.2009.03.002 

Internet: 

julius. (2024). Data Jumlah Pengguna Instagram di Indonesia 2025. 

https://upgraded.id/data-jumlah-pengguna-instagram-di-indonesia 

Research, S. (2023). Social Media Advertising Spending Worldwide 2023. 

https://www.statista.com/statistics/1234567/social-media-ad-spending-

worldwide/%0A%0A 

simon kemp. (2024). Digital 2024: Indonesia. 

 

 

 

 

https://doi.org/10.47065/imj.v3i3.262
https://doi.org/10.1016/j.bushor.2009.03.002
https://upgraded.id/data-jumlah-pengguna-instagram-di-indonesia
https://www.statista.com/statistics/1234567/social-media-ad-spending-worldwide/%0A%0A
https://www.statista.com/statistics/1234567/social-media-ad-spending-worldwide/%0A%0A

