DAFTAR ISl

Halaman
LEMBAR PENGESAHAN ... i
LEMBAR PERNYATAAN ..o i
LEMBAR PERSEMBAHAN ..o ii
KATA PENGANTAR ..o iv
ABSTRAK e vi
AB ST RACT ettt n e n e vii
DAFTAR ISH et viii
DAFTAR TABEL ...t Xii
DAFTAR GAMBAR ... Xiv
DAFTAR LAMPIRAN ...ttt XVi
BAB | PENDAHULUAN ...t 1
1.1 Latar Belakang Penelitian ............ccccoovoiiiiiiiiie e 1
1.2 Identifikasi Masalah ... 13
1.3 TUJUAN PENEIITIAN........c.iiiiiicce e aneas 14
1.4 Kegunaan PeNEIItian...........c.ciiviieiieiecie sttt aneas 15
1.5 Sistematika PeNUIISAN. ........ccoiiiiiiiiiciieee e 15
1.6 Lokasi dan Waktu Penelitian ..o 16
1.6.1 LLOKASH vttt 16
1.6.2 Waktu Penelitian...........cccooiiiiiiiiie e 17
BAB 1 TINJAUAN PUSTAKA ... et 19
2.1 NIAT KONSUMST ... 19

viii



2.1.1 Teori Nilai KONSUMISE ..coooeeeeieeeeeeeee e, 19

2.1.2 Nilai-nilai pada Nilai KONSUMSI ..ot 19
2.2 Keputusan PembDelian..........coiiiiiiiiie e 23
2.2.1 Pengertian Keputusan Pembelian.............ccooviiiiniiiiiienceeecee, 23
2.2.2 Pertlaku KONSUMEN .......oiiiiiiiiiiiieeee e 23
2.2.3 Pembelian Sebagai SUatu ProSeS...........ccocviiiirieiieiieie e, 24
2.2.4 Tahap-tahap Pengambilan Keputusan Pembelian...........c.ccocoovvvniinennen, 25
2.3 Produk VIrTUAL.......c.oooiieeec s 28
2.3.1 Produk Virtual Pada Game...........ccccoviiiiiiininieieee e, 28
2.3.2 ASPek Produk ViIrtual ............cceoiieiiiiiiiiieeee e 29
2.3.4 Sistem Pembelian Produk Virtual .............ccooooiiiiiniieceen 30
2.3.5 Tipe-Tipe Produk ViIrtual ............cccoooeiiiiiiiiiiiieeecsc e 31
2.4 Massively Multiplayer Onling Game .........cccooeiiiiiiiinieeee e 33
2.4.1 Pengertian Massively Multiplayer Online Game............cccccoevvevvevecneenen, 33
2.4.2 Sejarah Massively Multiplayer Online Game............ccccoevevviveieecieeieennn, 34
2.5 Multiplayer Online Battle Arena (MOBA).........cccovoieiieieccceece e, 35
2.5.1 Pengertian Multiplayer Online Battle Arena...........ccccccoevevvivieieeiecieenn, 35
2.5.2 Karakteristis Battle Arena ...........ccccoviiiiiiiiiiisseeseeeee e 37
2.6 Multiplayer Online Battle Royale...........ccocooiiiiiiiii e 38
2.6.1 Pengertiam Multiplayer Online Battle Royale ..........cccccocoviiiiiiieiinnne, 38
2.6.2 Karakteristik Multiplayer Online Battle Royale............cccccoeveiiievnnnne. 39
2.7 Penelitian TerdahulU.........c.ooiiiiiiii s 41
2.8 Kerangka PeemiKIran..........ccoiiiiiiiiie e 42



2.9 HiIpotesa PENEIITIAN .....c.veieiiiiiiieee s 43

BAB Il METODE PENELITIAN ...t s 45
3.1 JENIS PENEIITIAN ...t 45
3.2 Teknik Pengumpulan Data............ccooviiiieiiiiiiiieese e 45
3.2.1 JBNIS DALA......cuiiuiiiiieeii et 46
3.3 Ruang LingKup PENEIITIAN........ccoiiiiiiiieicce e 47
3.4 Operasional Variabel dan Skala Pengukuran............ccocooeveiineninenenncce 47
3.4.1 Operasional Variabel ...........ccoooiiiiiii e 47
3.4.2 Skala PENQUKUIAN ........oiiiiiiiccee s 50
3.4.3 Method Of Succesive Interval (MSI) ..o 51
3.5 Populasi dan SAMPEl ..o 53
3.5.1 POPUIASE ..t 53
3.5.2 SAMPEL ... 53
3.6 Uji Validitas dan Reliabilitas ............ccccoiiiieiiiiie i 55
3.6.1 UJi Valititas........coveiieiiieiiiie sttt 55
3.6.2 Uji REHaDIlItas. ......ccveiveeiiciece e 56
3.7 TekniK ANAliSIS DAta.........ccviuiiveieiiiiieieiesieiee et 58
3.7.1 Analisis Statistik Inferensial.............c.ccooooiiiiiiiiii 59
3.7.2 Analisis Regresi Berganda ...........cccceevieiiiiii i 59
3.7.3 Teknik Analisis HIPOESA ........cccveviiiiiieiie e 62
BAB IV PEMBAHASAN . ... s 66
4.1 ODBJEK PeNEIITIAN ....cviiiiiiiic e e e 66
4.2 Hasil Pengumpulan Data...........cccoiiuiiiieiiiiiie e 67



4.3 Karakteristik RESPONUEN .......cc.oiiiiiiiiiiee e 67

4.4 HaSH PENEITIAN .....coueiiiiiiie e 71
4.4.1 Rekapitulasi Hasil Tanggapan Responden..........ccccccoeveneieneninineienennn, 71
4.4.2 Uji ASUMST KIBSTK .....cvoiiiiiiiiiieice s 82
4.4.3 Uji Regresi Linier BDerganda ...........cccocevirininiiieneneneneseseseeeeees 86
444 UjJiE HIPOTESHS ..ocuviniiiiieitisie et 88
4.5 Pembahasan Hasil PENEIITIAN ...........coiiiiiiii e 98
BAB V PENUTUPRAN ...t 106
5.1 KESIMPUIAN ..ottt 106
5.2 REKOMENUAST .....cvieiiiiiiieiie sttt bbb 107
DAFTAR PUSTAKA ettt ettt e 109
LAMPIRAN

Xi



