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  ABSTRAK 

Penelitian ini dilakukan untuk mengetahui seberapa besar pengaruh electronic 

word of mouth dan atribut produk wisata terhadap kepuasan pengunjung Kampung Cai 

Ranca Upas serta dampaknya terhadap revisit intention. Penelitian ini memiliki 

beberapa tujuan yaitu pertama untuk mengetahui pengaruh electronic word of mouth 

terhadap kepuasan pengunjung. Kedua untuk mengetahui pengaruh atribut produk 

wisata terhadap kepuasan pengunjung. Ketiga untuk mengetahui pengaruh electronic 

word of mouth dan atribut produk wisata terhadap kepuasan pengunjung. Keempat 

untuk mengetahui pengaruh electronic word of mouth dan atribut produk wisata 

terhadap revisit intention melalui kepuasan pengunjung. Kelima untuk mengetahui 

pengaruh electronic word of mouth, atribut produk wisata dan kepuasan pengunjung 

terhadap revisit intention secara simultan. Dan yang keenam mengetahui pengaruh 

kepuasan pengunjung terhadap revisit intention.  

Penelitian ini menggunakan metode kuantitatif dengan jenis penelitian 

explanatory research dan penelitian survey. Pengambilan sampel dilakukan dengan 

metode probability sampling jenis simple random sampling, dengan jumlah responden 

sebanyak 100 orang. Teknik analisis yang digunakan untuk menjawab hipotesis adalah 

analisis jalur. 

Hasil pengujian hipotesis pertama menunjukkan bahwa electronic word of 

mouth tidak berpengaruh signifikan terhadap kepuasan pengunjung (H1 ditolak). Hasil 

pengujian hipotesis kedua menunjukkan bahwa atribut produk wisata berpengaruh 

signifikan terhadap kepuasan pengunjung (H2 diterima). Hasil pengujian hipotesis yang 

ketiga menunjukkan bahwa electronic word of mouth dan atribut produk wisata secara 

simultan berpengaruh signifikan terhadap kepuasan pengunjung (H3 diterima). Hasil 

pengujian hipotesis yang keempat menunjukkan bahwa electronic word of mouth dan 

atribut produk wisata berpengaruh terhadap revisit intention melalui kepuasan 

pengunjung (H4 diterima). Hasil pengujian hipotesis yang kelima menunjukkan bahwa 

electronic word of mouth, atribut produk wisata dan kepuasan pengunjung secara 

simultan berpengaruh signifikan terhadap revisit intention (H5 diterima). Hasil 

pengujian hipotesis yang keenam menunjukkan bahwa kepuasan pengunjung 

berpengaruh signifikan terhadap revisit intention (H6 diterima). 

Kata Kunci : Electronic word of mouth, atribut produk wisata, kepuasan pengunjung, 

dan revisit intention. 
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ABSTRACT 

This study was conducted to determine the effect of electronic word of mouth 

and the attributes of tourism products on visitor satisfaction Kampung Cai Ranca Upas 

and their impact on revisit intention. This study has several objectives, namely first to 

determine the effect of electronic word of mouth on visitor satisfaction. Second, to find 

out the influence of the attributes of tourism products on visitor satisfaction. Third, to 

determine the effect of electronic word of mouth and the attributes of tourism products 

on visitor satisfaction. Fourth, to determine the effect of electronic word of mouth and 

attributes of tourism products on revisit intention through visitor satisfaction. Fifth, to 

determine the effect of electronic word of mouth, attributes of tourist products and 

visitor satisfaction on revisit intention simultaneously. And the sixth to know the effect 

of visitor satisfaction on revisit intention 

This study uses quantitative methods with the type of explanatory research and 

survey research. Sampling technicqueused was random sampling type under probability 

sampling, with the total number of 100 respondents. The data was analyzed inferential 

and the hypothesis were tested by using path analysis. 

The results of testing the first hypothesis showed that electronic word of mouth 

had no significant effect on visitor satisfaction (H1 rejected). The second hypothesis 

testing results show that the attributes of tourism products have a significant effect on 

visitor satisfaction (H2 received). The third hypothesis testing results indicate that 

electronic word of mouth and the attributes of tourism products simultaneously have a 

significant effect on visitor satisfaction (H3 received). The fourth hypothesis testing 

results indicate that electronic word of mouth and the attributes of tourism products 

affect revisit intention through visitor satisfaction (H4 is accepted). The results of the 

fifth hypothesis testing indicate that electronic word of mouth, attributes of tourist 

products and visitor satisfaction simultaneously have a significant effect on revisit 

intention (H5 is accepted). The sixth hypothesis testing results indicate that visitor 

satisfaction has a significant effect on revisit intention (H6 received). 

 

Key Word : Electonic word of mouth, the attributes of tourism products, visitor 

satisfaction, and revisit intention. 
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